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The mission of the CETL is  

 to promote excellence in teaching, 

 to assist in the pedagogical and  
professional development of SFU 
faculty, and 

 to encourage the integration of  
appropriate technology to enhance 
teaching and learning.  

Student-Produced Videos Are a Valuable 
Learning Experience and Engagement Tool  

     University faculty strive to 

help students reach deeper 
levels of learning. Using Bloom’s 

Taxonomy as a framework for 

designing objectives and 

assessments, instructors seeking 
to encourage higher order 

thinking skills should develop 

activities that ask students to 

produce new or original work 
(Armstrong). Asking students to 

create a video requires some of 

the most advanced cognitive 

processes. Videos are a common 
tool used in teaching and 

sometimes the main medium for 

professors to present content in 
an online course, but videos are 

primarily created by the 

instructor. With recording tools 

more readily available on laptops 
and mobile devices, students can 

also be the creators of videos. 

Studies show that student-

produced videos provide 
opportunities for critical thinking, 

creativity, and peer teaching and 

learning. When placed in the role 

of presenter, students can use 
videos to share their 

experiences, provide 

explanations for homework 
problems, or supplement 

lectures. 
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     The process of creating a video 

moves students beyond the first 
two levels of cognition: knowledge 

and comprehension, and requires 

critical thinking, synthesis, and 

creativity. Before recording, 
students need to gather data, 

organize information, design 

visuals, and prepare talking points 

or a script. Biochemistry students 
at Monash University used 

student-produced videos as a lab 

practical assessment instead of 

writing a lab report. Guidelines for 
the assignment asked students to 

introduce themselves and lab 

partners in front of the camera, 
describe the topic, and discuss the 

experiment design, techniques, 

and results. When surveyed, 

students strongly agreed that 
creating a video report allowed 

them to think creatively and was a 

valuable learning experience. In 

the following quotes from the 
research conducted by Speed, 

Lucarelli, and Macaulay, students 

describe their most enjoyable 

parts of the video projects. 
 

“The aspect of applying critical 

thinking to refine the content 
being discussed.” 

By Briana Keith 
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students recorded their video 

multiple times. Perhaps student-
produced videos also promote 

self-monitoring, reflection, and 

improvement. These effects 

might be interesting areas for 
further research. 

 

     According to Stanley, student-

produced videos can increase 

engagement and student-to-

student interaction in a course, 

especially an online course 

(2018). Looking back on the 
project in my course, I wish I 

would have asked the students 

to share their videos with their 
classmates.  With much 

communication in an online 

course done through written 

text, videos provide 

opportunities for students to 

hear and see their classmates 

and feel more connected. 

Students could have benefitted 
from seeing the work of their 

peers and from receiving 

feedback. Brianna Robertson, 

Au.D., CCC-A, reflects on the 
video project she created as an 

undergraduate student,  

“Making a video was very 
memorable because I was able 

to take something that I am 

interested in and bring it to life 

for other people. I learned a 
whole lot about my ability to be 

creative (which I thought was 

non-existent) and felt an 

incredible sense of 
accomplishment when it was 

finished” (B. Robertson, personal 

communication, January 29, 
2019).   

“It made us think more deeply 

about the results, and come up 
with ways to explain the results in 

a concise and understandable 

way”  (Speed, 2018, p. 107). 

 
     Students in my Instructional 

Technology course agreed that 

creating a video requires critical 

thinking, and they also found the 

video project helpful in building 

presentation skills and confidence. 

I asked my class to use Screencast-

o-matic to create a video tutorial 
of a web 2.0 tool (ex. Piktochart, 

PollEverywhere, etc). The video 

needed to include explanations 
about what the tool does, the 

benefits of using the tool, basics 

on how to get started using it, and 

five tips. After learning that 
research showed 50% of students 

stop watching a video at the 9-

minute mark and 80% stop 

watching after the 12-minute 
mark, students agreed to keep 

videos shorter than 12 minutes 

(Brame). Allison Conrad, K-6 

Teacher and Graduate Fellow in 
Instructional Design and 

Technology, said, 

 “This activity forced me to slow 
down and think about the most 

important things to teach 

someone in 12 minutes or less, 

almost like a mini-lesson. I was 
able to practice my video multiple 

times, play it back, and practice 

speaking slowly and with 

confidence” (A. Conrad, personal 
communication, January 30, 

2019).  

I was surprised to hear that many 

 

     Student-produced videos 

provide opportunities for students 
to use critical thinking skills, 

presentation skills, and creativity. 

This type of active learning project 

is engaging for students and 
creates a memorable learning 

experience that can result in 

deeper learning and longer 

retention. I plan to keep the 

student-produced video project in 

both of my online courses and 

hope to add more meaningful 

ways for students to share their 
videos with one another or 

outside audiences. To learn more 

about the video tools available to 
students or the rubric I used to 

grade this project, please register 

for my upcoming workshop or 

contact me at bkeith@francis.edu. 
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   It seems like every month we 

hear about a new social media 
platform our students are using 

to interact with one another. 

According to the Pew Research 

Center, 88% of young adults, age 
18-29, are using some form of 

social media.1 So, it’s no surprise 

that social media tools have 

worked their way into higher ed. 
Yet how to use these tools to 

recruit, retain, and connect with 

our students is always being 

questioned. Every department, 
group, and individual has a 

different need for social media. 

So how can we know which tool 
to use, and when? In this article, 

we’ll take a look at 5 popular 

social media platforms, outline 

their capabilities, and offer some 
guiding thoughts to help you 

decide. 

Facebook: At 81%, Facebook is 

still the most used platform for 18
-29-year-olds. While it’s not new 

and flashy, it is highly used with 

74% of its overall users stating 

they check it daily.1 Facebook is 
best for building communities, 

and it allows the most flexibility. 

You can create pages, events, and 
groups for users to subscribe to 

and follow, connecting them to 

not only your group but to each 

other as well. In addition, 
research done by Chegg found 

that Facebook is still the most 

used social media site for 

students researching colleges2, 
making it essential for 

recruitment purposes. Facebook 

has the fewest limitations in 

terms of image and video 
uploads; it allows tagging and 

hashtagging which connects 

posts and users; and it has 

sharing capabilities which extend 
your reach. Facebook allows 

prescheduling of posts and has 

no character limit. The downside 
to Facebook is their post-sharing 

algorithms. They do not show 

every post to every user so you’ll 

need to stay well connected with 
followers to ensure the most 

reach. 

Snapchat: Snapchat is the 

second most used platform 
among 18-29-year-olds at 68% 

and growing.1 While it’s heavily 

used, it may not be good for 

professional communication. 
Snapchat is based upon the 

sharing of images and videos 

with small captions attached. 
Those images and videos are 

then erased after a set period of 

time. Snapchat is great for sharing 
quick snippets of information, but 

not great for formal 

communication and networking. 

Snapchats do not allow tagging 
and cannot be easily shared, 

limiting the ability to form a 

community. 

Instagram: Just below Snapchat is 
Instagram at 64%.1 Instagram is 

owned by Facebook and is an app 

that is entirely image and video-

based, requiring one or the other 

with each post. Instagram is great 

for sharing group and individual 

photos, flyers for events, and 
video updates, but it is not great 

for promoting a community or 

sharing news that does not have 

an image associated with it. Users 

can be tagged, and hashtagging 

can relate your post to others to 

extend its reach. Instagram does 

not allow you to post from the 

desktop unless you use a third-

party application, so it is most 

often used via smartphone. 

Twitter: Twitter comes in at 40% 
for users aged 18-29.1 Twitter is 

mainly a news sharing app, 

allowing users to post 
thoughts and news in 240 

characters or less. Posts are 

shown to all followers and 

A Purpose-Driven Choice:  
Help for Selecting a Social Media Tool 
By Ryan Knee 

CONTINUED ON PAGE 4 >> 
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retweets allow 
for tweets to 

reach 

hundreds and 

sometimes 
thousands 

more. In 

addition, the 

Pew Research 

Center found 

that the 

number of 

users going to 
Twitter for 

news 

increased from 
59% to 74% 

from 2016-

2017.3 They 

believe that 
number has 

grown even more in the 

subsequent years. This means 

that most of the Twitter users are 
going to Twitter to stay informed, 

which makes it a great place to 

share and spread information to 

your students. Twitter does not 
allow groups or events, making it 

hard to build a formal 

community. They also limit 
images and videos to 4 per post. 

LinkedIn: LinkedIn is the least-

used site of the 5, coming in at 

29%.1 LinkedIn is an employment-
oriented social media site that 

helps build a community among 

employers and schools, and their 

respective employees and alumni. 
This is a great way to stay 

connected to former students or 

to seek new employees to build 

your team. While posts can be 

shared, and users can be tagged 
and hashtagged to improve their 

reach, LinkedIn does not have 

the user base that the other sites 

currently have. It’s not great for 
general news and events as the 

individuals who do search 

LinkedIn are looking for 
employment-related news. 

So to recap, a variety of social 

media tools are available, and 

which one to use in any given 
situation depends on what we 

are trying to accomplish. When 

building a community of users/

followers, Facebook is the best 
bet because it allows the most 

collaboration and functionality. If 

our goal is to share mainly 
images or videos, then Instagram 

and Snapchat are suitable, while 

Twitter is useful for quick news 

updates. And LinkedIn’s focus on 
employment is useful for staying 

connected to alumni and 

advertising potential job 

opportunities. 

Sources 

1. http://www.pewinternet.org/fact-

sheet/social-media/ 

2. http://monitor.icef.com/2016/01/
points-of-contact-the-most-

influential-channels-for-prospective-
students/ 

3. http://
www.journalism.org/2018/09/10/

news-use-across-social-media-
platforms-2018/  
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Professional Development  
Opportunities from the CETL 

FEBRARY 2019 

Mon Tue Wed Thu Fri 

4 

 

5 

 

6 

 

7 

3-3:50 pm 

Screencasting 

 

8 

10-10:50 am 

Facebook from 

Scratch 

 

11 

 

12 

1:15 -2:05 pm 

 Images for  

Social Media  

13 

9-9:50 am 

Excel Basics 

2:10-3 pm 

Video Conferencing 

Tools 

 

14 

 

15 

10-10:50 pm 

Taking Meeting 

Minutes 

2:10-3 pm  

Student-Produced 

Videos 

18 

3:10-4 pm 

Student-Produced 

Videos 

19 

11-11:50 am 

Taking Meeting 

Minutes 

 

20 

1:10 -2pm 

Videos for  

Social Media  

21 

10-10:50 am 

Video Conferencing 

Tools 

 

22 

12-12:50 pm  

Screencasting 

25 

1:10 –2 pm 

Storing and Sharing 

Files in Google Drive 

26 

10-10:50 am  

Student-Produced 

Videos 

27 

2:10-3 pm 

Canvas Assignments 

and Gradebook 

28 

10-10:50 am 

Excel Basics 

1 

1-1:50 pm 

Hoonuit 

All workshops are being offered on campus in the CETL classroom (Library Room 111) and online via video conferencing. Please 

register via email to bkeith@francis.edu at least one day prior to the event and indicate if you plan to attend on campus or online. 
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WORKSHOP DESCRIPTIONS 

Canvas Workshops 

Canvas Assignments & Gradebook 
In Canvas, columns in the Gradebook are created only 
through the process of adding Assignments to a course. 
This session will take participants through process of cre-
ating and managing Canvas assignments. Topics include: 
creating an assignment, assignment settings, assignment 
groups and weighted grading, adding an assignment to a 
module, student view and submitting as a student, the 
gradebook, SpeedGrader, and rubrics.  

Google Tools Workshops 

Storing and Sharing Files in Google Drive 
Whether you’re at the office, at home, or on a trip, Google 
Drive allows you to access your files and folders from any-
where, even your mobile device! Learn how to upload files 
and use Google apps to create documents, spreadsheets, 
and slides. Google Drive makes sharing and collaborating 
on files a breeze. In this workshop you will learn how and 
when to convert files to a Google format, how to email 
files stored in Drive, and how to use Team Drive and Drive 
File Stream.  

Social Media Workshops 

Creating Quality Images for Social Media  

Social media posts receive the most engagement and 
reach when they include some sort of image, but including 
the right image for your post can be tough. This workshop 
will cover the basics of what your image should include 
and which tools you can use to make it. Attendees will 
spend time discussing the importance of social media im-
ages, explore various free image sites and tools, and work 
hands-on in Canva, a free design studio, to create quality 
images for their posts.  

Creating Quality Video for Social Media  

Video is imperative in today’s social media world - social 
video posts receive higher engagement rates than image 
and text posts combined. This workshop will explore tips 
for creating social media video while highlighting the im-
portance of using video to reach your audience. We’ll also 
briefly explore the FilmoraGo app for editing video to use 
for social media.  

Facebook from Scratch 

Facebook from scratch is for those who want to hop into 
the Facebook world but aren’t sure where to start. This 
workshop is exclusively for beginners. We’ll explore the 
main tools of Facebook including pages, groups, and 
events, and look at how to post various types of status 
updates. Please be advised we will be creating accounts 
and setting up profiles as part of the workshop. 

Other Workshops 

Excel: Building a Basic Spreadsheet from Scratch  
Spreadsheets are great for organizing and manipulating 
data, but many individuals just don’t know where to begin 
with one. This workshop will provide hands-on experience 
in planning, constructing, and formatting several basic 
spreadsheets. No previous spreadsheet experience is nec-
essary.  

Designing Projects for Student-Produced Videos 
Research shows student-produced videos are a valuable 
learning experience and engagement tool. Come find out if 
a video project would be a good fit for one of your cours-
es. After looking at examples of video assignments, we will 
walk through a step-by-step process to designing your own 
video project for students and determine the best record-
ing tool for your students. You will get to explore a variety 
of video tools available to students including simple re-
cording features in Canvas and a new tool called Flipgrid. 
Hoonuit—Did you? Professional Development at Your 
Fingertips 
Hoonuit (previously Atomic Learning) provides 24/7/365 
access to training on a wide variety of topics ranging from 
Excel and Google to leadership development, customer 
service skills and even study strategies. View a Hoonuit 
tutorial when you have a quick question about a program 
you’re using or to master an entire application. Assign 
training to your staff or students to fill in knowledge gaps 
or help with skill mastery. Hoonuit records training time, 
provides assessment mechanisms, and even sends you a 
customized certificate of completion! Faculty will be inter-
ested in Hoonuit’s ability to integrate directly into Canvas! 
Attend this workshop to learn how to make use of this 
powerful training tool. For a sample of what Hoonuit has 
to offer, visit https://tinyurl.com/vidlink2018.  

All workshops are being offered on campus in the CETL classroom (Library Room 111) and online via video conferencing. Please 

register via email to bkeith@francis.edu at least one day prior to the event and indicate if you plan to attend on campus or online. 

https://tinyurl.com/vidlink2018
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WORKSHOP DESCRIPTIONS CONTINUED 

Screencasting 

Screencast-o-matic is a free online video maker that cap-
tures your screen, microphone, and/or web camera. Learn 
how to easily record a lecture showing your PowerPoint 
slides, create a syllabus overview video with a Word docu-
ment, or a tutorial displaying a website. Then, practice up-
loading a video to YouTube and modifying privacy settings. 
We will also look at how Screencast-o-matic integrates 
with Canvas.  

Taking Meeting Minutes 
Taking meeting minutes is an important task, but it’s not 
one that most individuals have received any training for.  A 
little know-how and some advance planning can help 
greatly.  This session will share tips and ideas to help you 
write and prepare effective meeting minutes.   

Which Video Conferencing Tool is Best for You?  
In this workshop we will compare and contrast three video 
conferencing tools: BigBlueButton, Google Hangouts, and 
Zoom.  These tools can be used to conduct synchronous 
online meetings, virtual office hours, and online class ses-
sions. Big Blue Button integrates directly with Canvas for 
easy integration with online courses.  You will get to prac-
tice using all three and decide which one is best for your 
uses.  

Faculty Reading Groups 
Spaced repetition, interleaving, elaborations, 
illusions of knowing….sounds like techniques 
from some magical instruction book.  But it’s 
not magic, it’s actually science, and this semes-
ter’s Faculty Reading Group will dig into that 
science by discussing “Make It Stick - The Sci-
ence of Successful Learning” by Brown, Roedi-
ger, and McDaniel.  The group will meet weekly 
in the CETL for 4 weeks during the month of 
February.  If you’re interested in joining, please 
contact Theresa Wilson.  

2019 VIRTUAL CONFERENCE "Transforming the Teaching & Learning Environment" 
February 4-8 and 11-15, 2019 
  
The CETL is pleased to extend an opportunity for you to participate in a special professional development event.  The 
“Transforming the Teaching and Learning Environment” virtual conference is a completely online conference present-
ed by the University of Idaho’s Center for Excellence in teaching and Learning and by Distance and Extended Education. 
The CETL has acquired an institutional registration which provides access to live sessions and recordings for all faculty 
and staff of SFU. This is the 10th year for the virtual conference which features a range of topics including teaching sci-
ence labs online, writing quality learning objectives, academic honesty, open educational resources, classroom design, 
online learning, interactivity and 3D modeling and more, presented by experts from around the world. 
  
Each 50 minute session begins on the half hour. The first session starts at 11:30 AM, and the final session at 5:30 
PM.  There are no concurrent sessions.  Sessions can be viewed live via Zoom or by recording.  The conference website 
provides instructions for using Zoom, which you may want to run through in advance.  To view a live session, visit 
the schedule of sessions and select the Zoom link for the session you wish to attend.  When joining a session, please 
enter your first and last name followed by your school affiliation.  For example, “John Smith – SFU”.  

  
All sessions will be recorded and will remain available for at least one month after the conclusion of the confer-
ence.  The recordings of each day's sessions are usually available by 6:00pm ET that same day.  Recordings can be ac-
cessed on the schedule of sessions page. 

https://sitecore.uidaho.edu/academics/dee/virtual-conference/schedule
https://sitecore.uidaho.edu/academics/dee/virtual-conference/schedule

